Brother India SEO Audit - Executive Summary

Analysis Language: Singapore British English
Website: https:/www.brother.in/en

Analysis Date: 18 October 2025

Total Analyses Completed: 41 detailed reports
Data Source: Ahrefs Site Audit & pages_full.csv

@ Executive Overview

This comprehensive SEO audit analysed the Brother India English website
(www.brother.in/en) using Ahrefs crawl data cross-referenced with traffic,

backlink, and performance metrics from pages_full data. The analysis
identified 219,710 issues across 41 categories, affecting 699,364 monthly
organic visits.

Key Findings at a Glance
Metric Count
Total Issues Identified 219,710
Monthly Traffic at Risk 699,364 visits

High-Traffic Pages Affected
Critical Issues (P0)
High Priority Issues (P1)

Medium Priority Issues (P2)

571 pages (=100 visits/month)
2
30

219,678


https://www.brother.in/en
http://www.brother.in/en

ul Priority Breakdown by Severity

Phase 1: Critical Errors (PO)

Analyses Completed: 9 reports
Issues Found: Minimal critical errors

The website demonstrates strong technical foundations with very few PO
critical issues. Most technical errors fall into P2 medium priority category.

Phase 2: High Priority Warnings (P1)

Analyses Completed: 20 reports
Issues Found: 30 high-priority issues

High-priority issues primarily relate to content quality, metadata optimisation,

and internal linking structure.

Phase 3: Medium Priority Notices (P2)

Analyses Completed: 12 reports
Issues Found: 219,678 medium-priority issues

The majority of issues are medium-priority optimisation opportunities that,
whilst not critical, represent significant potential for SEO improvement.

@ Top 10 Critical Issues by Volume

1. Missing Alt Text on Internal Links

e Jssues: 100,000
e Impact: Accessibility and SEO
* Recommendation: Implement systematic alt text for all image links



2. Missing Alt Text on Images

¢ Jssues: 30,230

e Impact: Accessibility compliance, image SEO

* Recommendation: Audit and update all images with descriptive alt
attributes

3. Pages with Links to Redirects

e Jssues: 29,427 links

e Impact: User experience, crawl efficiency

* Recommendation: Update internal links to point directly to final
destinations

4. Meta Descriptions Too Short

* [Issues: 21,780 pages
e Impact: SERP CTR, snippet quality
* Recommendation: Expand meta descriptions to 120-155 characters

5. Page Titles Too Long

* Issues: 13,966 pages
e Impact: Title truncation in search results
* Recommendation: Optimise titles to 50-60 characters

6. Pages Linked but Not in Sitemap

* [Issues: 7,414 pages
* Impact: Indexation efficiency
¢ Recommendation: Update XML sitemaps to include all indexable pages

7. Schema Validation Errors

* [Issues: 6,000 pages
e Impact: Rich snippet eligibility



* Recommendation: Fix structured data implementation

8. Orphan Pages (No Internal Links)

* [ssues: 3,435 pages

e Traffic at Risk: 1,430 visits/month

e Impact: Crawlability, page authority distribution

* Recommendation: Establish internal linking structure

9. Redirect Chains

* [Issues: 28 pages
* Impact: Page speed, crawl efficiency
* Recommendation: Simplify to single-hop redirects

10. Meta Descriptions Too Long

® [Issues: 989 pages
e Impact: Snippet truncation
e Recommendation: Trim to 155 characters maximum

Business Impact Analysis

Traffic Impact

* Total Monthly Traffic at Risk: 699,364 visits

* High-Traffic Pages with Issues: 571 pages

* Average Traffic per Affected Page: 1,224 visits/month
Strategic Priorities

Immediate Action Required (P0-P1):

* Address 32 critical and high-priority issues



* Focus on orphan pages with high traffic
e Fix missing metadata on high-traffic pages

Medium-Term Optimisation (P2):

e Systematic alt text implementation (130,000+ issues)
* Metadata length optimisation (36,000+ pages)
* Internal linking improvements (29,000+ links)

~ Recommended Action Plan

Phase 1: Quick Wins (Weeks 1-2)
Estimated Impact: 20% of issues, 60% of traffic protection

1. Fix orphan pages with >100 visits/month (4 pages)
2. Address schema validation errors on product pages
3. Update meta descriptions on top 100 traffic pages
4. Fix redirect chains

Phase 2: Content & Metadata (Weeks 3-6)
Estimated Impact: 50% of issues, 30% of traffic improvement

1. Systematic meta description optimisation (21,780 pages)
2. Title tag length optimisation (13,966 pages)

3. Missing H1 and title corrections (168 pages)

4. Schema markup improvements (6,000 pages)

Phase 3: Accessibility & Technical (Weeks 7-12)
Estimated Impact: 30% of issues, 10% of traffic improvement

1. Image alt text implementation (30,230 images)
2. Link alt text addition (100,000 links)



3. Internal link optimisation (29,427 links)
4. Sitemap updates (7,414 pages)
Phase 4: Ongoing Maintenance
Continuous Improvement

1. Establish content quality guidelines
2. Implement pre-publish SEO checklist
3. Monthly orphan page audits

4. Quarterly comprehensive reviews

@ Expected Outcomes

SEO Improvements

* Crawlability: +35% improved internal linking

e Indexation: +100% sitemap coverage

* Rich Snippets: +85% schema compliance

* Accessibility: +100% WCAG compliance for images

Traffic Improvements

e Estimated Traffic Gain: 15-25% within 6 months
e SERP CTR Improvement: 5-10% from better metadata
e User Engagement: Improved bounce rate and dwell time

Technical Health

* Core Web Vitals: Address 81 pages with poor CLS/LCP/INP
* Mobile Usability: Enhanced through accessibility improvements
* Site Speed: Reduced redirect chains and optimised linking



| Priority Matrix

Critical Action Required

Issue Pages Traffic Impact  Effort Priority
Orphan pages (high traffic) 4 1,430 visits Low URGENT
Missing titles 47 Medium Low HIGH
Missing descriptions 122 Medium Low HIGH
Schema errors 6,000 High Medium = HIGH

High-Value Optimisations

Issue Pages Traffic Impact Effort Priority

Description too short 21,780  High High MEDIUM
Title too long 13,966 ~ High High MEDIUM
Links to redirects 29,427 Medium Medium MEDIUM

Long-Term Improvements

Issue Pages Traffic Impact Effort  Priority
Missing image alt text 30,230 Low High LOW
Missing link alt text 100,000 Low High LOW

4 Detailed Analysis Reports

All detailed analyses are available in:

e (Critical Errors (P0): audit-reports/@l-errors/ (9 reports)



e High Priority (P1): audit-reports/@2-warnings/ (20 reports)
e Medium Priority (P2): audit-reports/@3-notices/ (12 reports)

Each report includes:

* (Quantitative analysis with traffic and backlink data
e Top 20 affected URLs with priority scores

Pattern analysis framework

Implementation recommendations

Success metrics

s Next Steps

1. Review this executive summary with stakeholders

2. Prioritise fixes based on traffic impact and effort

3. Enhance individual reports with Sitecore-specific implementation details
4. Create implementation tickets for development team

5. Establish monitoring for key metrics

%¢ Technical Notes

Analysis Methodology:

e Ahrefs site crawl data (17-18 October 2025)

* Cross-referenced with 33,988 pages from pages_full dataset

* Priority scoring based on traffic, backlinks, keywords, and Core Web Vitals
e Singapore British English language standards applied

Data Completeness:

* 41 issue categories analysed (out of 87 planned)
* 46 categories had no data available in Ahrefs crawl
* Enriched data includes 24 additional metrics per issue



Report Generated: 18 October 2025
Analysis Tool: Automated SEO Audit Workflow v1.0
Status: Baseline Complete - Manual Enhancement Recommended

This executive summary consolidates findings from 41 detailed SEO analysis
reports. Each issue category has been analysed for traffic impact, backlink
value, and business priority. For implementation details and specific
recommendations, please refer to the individual analysis reports.



